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 situation background  

Objectives  
 
The overall objective of this proposal is to provide further details on specific 

household purchases to document the correlation between purchases of 

certain Chilean fresh fruits and overall transaction size.  

Specifically, CFFA would like to answer the following questions about 

consumer purchase behavior: 

What is the average basket size with and without Chilean Fresh 
Fruits (totals)?  

What is the specific basket size for households purchasing 
grapes, stone fruits and blueberries.  

What is the average basket size for households purchasing 
grapes, stone fruits and/or blueberries vs. the average for a 
basket with a produce purchase.  

What are the top 10 produce items purchased with grapes, 
stone fruits and blueberries.  

What are the top 10 food store items purchased with grapes, 
stone fruits and blueberries.  

Data range from Januaryï March 2007 and 2008  

What is the store margin (profitability) of Chilean fruit  
consumers 
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A proposal to  

gain understanding of  

the relationship be-

tween purchases of 
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overall transaction 

size  
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 approach 

Transaction Analysis Methodology  
 

Methodology  
Collect and aggregate data sample for the JanuaryðMarch time 
period for 2008 and 2007  

 

Compile loyalty card data into usable data analysis/data 

mining format  

Capture total market basket size for all transactions  

Evaluate impact of dropping ˈquick trip baskets (<$30)  

 

Analyze transactions for grapes, stone fruit, and blueberries for 
overall market basket size for the full period versus average 
basket size for non-purchasers  

Utilize profit/margin list provided by CFFA to merge loyalty results 
with store profit and margin for Chilean fruit buyers (stone fruit, 
grapes, blueberries).  

Utilize data from two chains (one west coast, one east coast)  
 

 
Deliverables  

 

Results will be provided showing market basket size with and without specific 

Chilean fresh fruits as well as a total.  Results will also break out differences 

for the two chains as well as a data roll up for a national average.  

 

Categories and Analysis Timeframe  

 

Categories:  blueberries, stone fruit and grapes  

Timeframes:  JanuaryðMarch years 2007 and 2008 
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 key findings 

Basket Size 

In the two retailers combined, baskets that contained Chilean fruits were 
1.5 times larger than baskets containing produce but no Chilean fruit in 
2008. 

Chilean baskets averaged $99, compared to produce baskets at $67.  

Chilean baskets grew an average of 4.7% in Q1 2008, compared to Q1 
2007.  

Growth in the produce baskets was only 0.3% for the same time period. 
 

Top 10 Items  

Similar to common top basket items, in Q1 2007 and Q1 2008, bananas, 
onions, peppers and cucumbers were all top produce items purchased 
with all Chilean fruits in both retailers. 

A common top basket item, grocery aisle bread was a top grocery item 
purchased with all Chilean fruits in both retailers. 

In Q1 2008, yogurt (also a common top basket item) and crackers 
became top grocery items purchased with all Chilean fruits in both 
retailers. 

While many top items appear in market baskets across all Chilean fruits, 
there are a few items unique to each: 

Mushrooms and organic vegetables were top produce items 
unique to blueberry market baskets. 

Pears and grapes were top produce items, and pasta was a top 
grocery item unique to stone fruit market baskets.   

Prepared carrots and potatoes were top produce items unique to 
grape market baskets. 

There are many similarities between the east coast retailer and the west 
coast retailer market basket items, but there are also top items unique to 
each retailer, indicating regional consumer preferences. 

East cost retailer:  

Unique top produce items: strawberries, lettuce, broccoli, 
oranges and tomatoes 

Unique top grocery items:  juice, spreads, cereal and 
soups 

West coast retailer:   

Unique top produce items:  carrots and avocados 

Unique top grocery items:  tortillas, cheese, bakery bread, 
deli turkey, ground beef and chicken breast 

www.perishablesgroup.com   

 1700 West Irving Park Road, Suite 310, Chicago, IL 60613      Telephone 773.929.7013 Facsimile 773.929.7014 

Source:  Retailer Loyalty Card Data, sample of 100,000 households, food items, time period: 2008 

East Coast Differences  

Basket Size 

Chilean fruit baskets were 1.4 
times larger than baskets 
containing produce but no 
Chilean fruit 

Chilean baskets grew an 
average of 2.4% 

Top 10 Items 

Produce items: strawberries, 
lettuce, broccoli, oranges and 
tomatoes 

Grocery items: juice, spreads, 
cereal and soups 

 
 
West Coast Differences  

Basket Size 

Chilean fruit baskets were 1.6 
times larger than baskets 
containing produce but no 
Chilean fruit 

Chilean baskets grew an 
average of 9.2% 

Top 10 Items 

Produce items: carrots and 
avocados 

Grocery items: tortillas, 
cheese, bakery bread, deli 
turkey, ground beef, chicken 
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 implications  

Study Implications  

 
Focus on consumers who are not 
ñstocking upò to increase Chilean 
fruit sales.  Baskets that contained 
Chilean fruits were 1.5 times larger 
than baskets containing produce but 
no Chilean fruit.  Chilean baskets 
averaged $99, compared to produce 
baskets at $67.  Smaller baskets 
containing produce but not 
containing Chilean fruits could be a 
result of ñin-betweenò shopping trips 
when consumers arenôt stocking up.   
   
Encourage additional 
consumption by marketing recipe 
and snack ideas that incorporate 
Chilean fruit.  Smaller baskets 
containing produce but not 
containing Chilean fruits could be a 
result of consumers purchasing only 
items for a particular meal.    
 
Consider cross merchandising 
Chilean fruit with other top items 
that appear in the market basket.  
In the produce department, items 
that uniquely appear in blueberry 
market baskets are mushrooms and 
organic vegetables.  Pears and 
grapes uniquely appear in stone fruit 
market baskets, and prepared 
carrots and potatoes uniquely 
appear in grape market baskets.     
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 
 
Focus on regional preferences 
when marketing and cross -
merchandising Chilean fruits to 
increase sales.  Bananas, onions, 
peppers and cucumbers were all top 
produce items purchased with 
Chilean fruits in both retailers.  They 
are also common top basket items.  
To increase Chilean fruit 
consumption and sales, be sure to 
incorporate regional preferences 
when marketing and cross-
merchandising.  In the produce 
department, strawberries, lettuce, 
broccoli, oranges and tomatoes 
uniquely appear in the east coast 
retailer market basket.  Carrots and 
avocados uniquely appear in west 
coast retailer market basket.       
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 basket size 

Average Basket Size With/Without Chilean Fresh Fruits  
 

In the two retailers combined, baskets that contained Chilean fruits were 1.5 
times larger than baskets containing produce but no Chilean fruit in 2008, 
averaging $99. Chilean baskets grew an average of 4.7% in Q1 2008, 
compared to Q1 2007. Growth in the produce baskets was only 0.3% for the 
same time period. 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 
 
 
Results were similar when looking only at 
baskets totaling more than $30. 
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Answering the Questions:  

What is the average bas-
ket size with and without 
Chilean Fresh Fruits 
(totals)?  

What is the specific bas-
ket size for households 
purchasing grapes, stone 
fruits and blueberries? 

What is the average bas-
ket size for households 
purchasing grapes, stone 
fruits and/or blueberries 
vs. the average for a bas-
ket with a produce pur-
chase? 

Source:  Retailer Loyalty Card Data, sample of 100,000 households, food items, time period: Q1 2007 & Q1 2008 
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 basket sizeñeast coast 

Average Basket Size With/Without Chilean Fresh Fruits  
 

In the east coast retailer, baskets that contained Chilean fruits were 1.4 times 
larger than baskets containing produce but no Chilean fruit in 2008, averaging 
$98.  Chilean baskets grew an average of 2.4% in Q1 2008, compared to Q1 
2007.  Growth in the produce baskets was only 0.5% for the same time period. 
 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 
 
Results were similar when looking only at 
baskets totaling more than $30. 
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Answering the Questions:  

What is the average bas-
ket size with and without 
Chilean Fresh Fruits 
(totals)?  

What is the specific bas-
ket size for households 
purchasing grapes, stone 
fruits and blueberries? 

What is the average bas-
ket size for households 
purchasing grapes, stone 
fruits and/or blueberries 
vs. the average for a bas-
ket with a produce pur-
chase? 

Source:  Retailer Loyalty Card Data, sample of 100,000 households, food items, time period: Q1 2007 & Q1 2008 
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 basket sizeñwest coast 

Average Basket Size With/Without Chilean Fresh Fruits  
 

In the west coast retailer, baskets that contained Chilean fruits were 1.6 times 
larger than baskets containing produce but no Chilean fruit in 2008, averaging 
$100.  Chilean baskets grew an average of 9.2% in Q1 2008, compared to Q1 
2007.  Growth in the produce baskets was only 1% for the same time period. 
 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 
 
Results were similar when looking only at 
baskets totaling more than $30. 

www.perishablesgroup.com   

 1700 West Irving Park Road, Suite 310, Chicago, IL 60613      Telephone 773.929.7013 Facsimile 773.929.7014 

Answering the Questions:  

What is the average bas-
ket size with and without 
Chilean Fresh Fruits 
(totals)?  

What is the specific bas-
ket size for households 
purchasing grapes, stone 
fruits and blueberries? 

What is the average bas-
ket size for households 
purchasing grapes, stone 
fruits and/or blueberries 
vs. the average for a bas-
ket with a produce pur-
chase? 

Source:  Retailer Loyalty Card Data, sample of 100,000 households, food items, time period: Q1 2007 & Q1 2008 


